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1. Presentation

          1.1_X-media 3 _ Digital Medina
The ISIA of Florence announces the third X-Media Conference, Digital Medina taking place in Florence, April 11/12/13 2002, and connecting together top creative professionals and theoreticians to share their inspiring ideas with the creative community.

          1.2_What is X-media?

X-Media is the International Conference on Communication Design that, since its first edition, established itself in both theoretical and creative fields, confirming the uniqueness as to other technique or style-oriented events.

Over 25 speakers from all over the world confirmed their presence, among whom Derrick De Kerchove, director of Marshall McLuhan Program in Toronto, Arthur Kroker, from Boston College director of Ctheory, François Burkhardt, ex director of the Beaubourg in Paris and of the magazine Domus, Omar Calabrese, Mass-mediologist and professor at the University of Siea, John Warwicker, from Tomato Design, authors of the trailers for the motion picture “Trainspotting”, Matt Checowski from Imaginary Forces, designers of the titles of the movie “Seven”.

At the past two events, X-Media successfully provided attendees with insights into technologies, economy and design. This upcoming conference confirms this crosswise approach going deeper into contents and bringing to the extreme the show, for an even more comprehensive symposium.


1.3_Digital Medina
Medina is the center of the Arabian city, where religious practice lives next to the market activities; it is a crossroads of cultural exchanges based on the dialogue among individuals, traders and travellers, from Europe, Middle East, Far East and from all the world.

It is the place of sediment whose access shapes a form of connectivity. 

A symbol for establishing a new ethic approach in this crucial times.

Dialogue is the ethic being of contemporary Design. Coolness is its task.

The particular moment in history we are going through, which starting from the sheep Dolly, gave us the mad cow and September 11th, forces the discipline of design – along with many others – to rethink itself on the basis of a new notion of goods, founded on the dialog among consumers, manufacturers and designers. From the Digital Medina X-Media aims to give its contribution to the international debate on the evolution of a new ethics of work and design, of new intra and extra business communication instances, of the taste of advanced users, no longer consumers.

Design defines a form of access, defines the style of the relationship between users – no longer consumers – and suppliers, by exchanging information, knowledge and experience.

A renewed sensibility that has the strength of local identity and frees itself of modern absolutism in order to re-determine a culture of design communication inside an open-source bazaar.

So the tradition of Design strikes back to communication, recovering social instances and defining methodologies ready to trace the co-ordinates of the upcoming goods.

2. Main themes

The overall aim of the conference is verifying the state of the art regarding communication projects, starting from the various skills contributing to the making of communication products based on converging technologies. Besides, X-media wishes to further the survey of the local situation which it has already started in its first two editions, thus re-establishing the role of the Mediterranean area within the debate on contemporary culture, too flat, in this era, on western paradigms. The conference will also bring about an occasion of major media focus, due to the simultaneous presence of a high number of world-renowned names. As such, the event has been presented on Saturday, 1st December 2001 at the “Profile-Intermedia” conference in Bremen, with whose organizers we have established a partnership in order to confirm and guarantee an international outlook for our event.

Further, the conference should combine research and an upgrade with a significant territorial spin-off. 

The event is meant for researchers, professionals, students and businesses within and beyond the field of communication, for them to rebuild the strong complementary relation between designers and manufacturers.

The debate will focus on the following topics:

Theoretical sessions:

• Urban Communication: New technologies and local identity

Technologies modify the architecture skin, forcing us to rethink the urban environment perception. Residents are moving out from the old town centers, the outskirts are changing face and the real estate market is loosing its previous values meaning. Design has to solve the perceptive disorientation and to reconstruct a coherent matrix of identity.


• Knowledge Vs Information: goods between dialogue and value generation

While the web is hovering our knowledge and redistributing it as information, everything in the world looses weight (yes, I mean Kilos). The information as goods demolishes the tout-court marketing paradigms and suggests new kind of relationships between users and designers, in the direction of a new sensibility. The dialog is redesigning the client figure and making earnings become a secondary effect.
• Identity and global consciousness: forms and ethics for a new design

The exchange of experiences and intuitions among experts made possible by the networking development, gives a worldwide point of view to the individual.

A broadened awareness brings a new sense of local action and of individual identity which is the starting point for the definition of ethics and methods for a new design.


Multimedia sessions:

• Cinderella in fairy-land: contents and digital baroque at X-Media 3

Throughout the contributions of some of the top designers and creative of multimedia and web design, X-Media analyses the status of the contemporary production where the contents try to integrate with the dominant esthetic and with the gratification of a self-satisfaction tech oriented.
3. Speakers
· Derrick De Kerchkove

· Arthur Kroker

· Laurence Tang –Invest Hong Kong

· Omar Calabrese

· Cristiano Poian - 1000 ASA

· Uwe Brueckner

· François Burchkardt

· Franco Carlini

· Mike Cina - weworkforthem.com

· MrK+Daniele Landi

· FDI 

· Giuseppe Furlanis

· Ideali

· Michael Young - designgraphik.com

· Dieter Kretschmann

· Luca Alagna - IFace 

· Imaginary Forces

· Melazeta

· Florian Pfeffer

· Peter Rea

· Rai.it – SmartWeb

· Nicola Stumpo

· Valentina Tanni

· John warwicker + Joel baumann - Tomato design interactive

· Doc Searls

 

Others are coming.
4. Organisation
The event is organised by ISIA of Florence under the patronage of the Ministero dell’Istruzione, dell’Università e della Ricerca [Italian Department of Education, University and Research] and the City Council of Florence.

ISIA is an Italian University-level institution whose formal mission is higher education in the field of Design.

         5.0_General outline


LOCATION
Florence, SASCHall Theatre

DATE
April 11/12/13 2002

N° TICKETS
1000

ORGANIZATION
ISIA Florence

PATRONATE
- Ministry of Education, University and Research 

- Florence City Council

EVENTI COLLATERALI
- Opening session at “Salone dei 500”

- Gala Dinner

- Suq! Party everynight

EXECUTIVE PRODUCTION
ISIA Firenze

COMMUNICATION
ISIA Firenze

PRESS
Raffaella Marcucci

INFORMATION
info@x-media-conference.it




BOARD


Conference Director
Prof. Mirko Tattarini

Web Communication
Iliana Comina, Laura Mangiavacchi

Print Communication
Jacopo Stetka, Alessia Zarrilli

Multimedia Production
Diletta Guelfi, Marco Mongelli, Serena Tufo

